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LOOKING BACKWARD FOR THE LATEST STYLE

Every season brings new fashions, including clothing and cutting-edge
hairstyles. It’s easy to joke about artisan-crafted belt buckles or vests
making a comeback with the under-20 crowd. But every generation
influences trends in what people wear and the things that they use.
Accessories are no exception.

Perhaps that is why one accessory that has been historically thought of
as little more than “bad fashion” — or at best a nerdy utilitarian tourist
item — is re-emerging.

It's true. The fanny pack has made a comeback and not just with
tourists storming Graceland or the Washington Monument. One of the
more well-known news outlets acknowledging the fanny pack’s return
was The New York Times Magazine in September, which had much to
say about its usefulness.

“What other accessory ensures the safety of your essentials . . . while
also liberating your hands? The fanny pack, when used properly,
enables a whole host of activities that other bags render awkward: a
deep embrace, a dance party, the ability to quickly find, swipe and
secure your MetroCard".

Crimson & White, a magazine put out by the University of Alabama
Press, hinted that the fanny pack’s bounce back has been spotted
down South and might be universal. Meanwhile, fashion magazine Elle
affirmed the fanny pack’s chic status by noting that now even
celebrities are wearing them.

Media from the New York Daily News to fashion blog Red & Black
credit “geek chic” as one reason the fanny pack is back. Geek chic is
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the term used to describe the dress or culture associated with
technology enthusiasts. Another interpretation is those fashions which
are hip despite being associated with a lack of style.

The Advertising Specialty Institute explained in a recent issue of
Counselor Magazine that the fanny pack’s appeal and reemergence
might be simpler than what fashion trends alone can explain.

“Despite a decidedly mixed reception since they became popular in the
1980s, fanny packs, also known as waist packs, are proving their
staying power with a revival that continues to gain momentum,” staff
writer Teresa Hegel noted. However, she also said that fanny packs
are “no longer relegated to the 80s [style], particularly the sporty variety
that are making huge waves these days.”

Advertisers who have been stocking up on fanny packs and other items
stamped with their company logo do so not just to tap into vintage,
geek chic or retro trends. They aim to offer items that have real use for
their customers and future customers, who will remember their brand
and later do business with them.

Whether your clients are interested in tapping into trends or simply
reaching their customers with logoed giveaways that are simple and
useful, promotional products like fanny packs work for almost every
business.

They can even keep your log-in information for the Idea Custom
Solutions order management system nice and handy! This way, you
can place orders any time of day or night and we’ll make sure your
customers’ logos imprint or sew perfectly on whatever types and colors
of fanny packs they choose!

QUALITY MARKETING COLLATERAL HELPS
BUSINESSES MAKE SALES

Every sector in the economy is different, with its own cycles and
customer preferences. But since the dawn of modern marketing, the
brochure has been an essential tool for companies to tell their stories.

Conventional wisdom says the brochure’s best use should be to
convey a catchy slogan or bullet points about products. But top real
estate firms show us that marketing collateral — when done right —
can not only stir up interest, but also move people to buy.

The New York Times pointed out recently that, for luxury properties in
New York City and beyond, brochures can set one property apart from
all others.

While typically every “property marketing brochure dwells lovingly” on
coveted features like the “high-tech kitchen, the marble en suite
bathrooms, the under-floor heating” and more, Richard Holledge writes,
marketing collateral really does its job it if shows off a property’s
stunning views or details of its look and feel. But a great brochure can
even close the deal if it conveys the coziness of a fireplace that makes
a place feel like home.

Great marketing collateral isn’t just for real estate marketers. As we
pointed out in the last issue of Design Express, marketing collateral still
matters, and experts consider it one of the best visual marketing tools
to look the part, sell and differentiate from the competition, among
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NOTABLE QUOTES

"One's philosophy is not
best expressed in words; it
is expressed in the choices
one makes...and the
choices we make are
ultimately our
responsibility.”

— Eleanor Roosevelt

“Good words are worth

much, and cost little.”
— George Herbert

“Genius is the ability to put
into effect what is on your

mind.”
— F. Scott Fitzgerald
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other reasons.

If you or the SMBs you serve want an experienced partner to help
design world-class marketing collateral, look no further than Idea
Custom Solutions.

REBRANDING: A WAY TO ATTRACT VISITORS
AND BOOST THE BOTTOM LINE

In the past few months, Idea Custom Solutions has shared some great
stories about various successes companies and other organizations
have achieved from rebranding in our social media posts.

One trend on the horizon is the increased number of cities, small towns
and municipalities that have launched successful rebranding
campaigns. For some of these towns, it starts with a simple logo
redesign. For others, such as growing tourist hubs, logo and website
redesign go hand in hand with branded promotional products and
souvenirs. And for business destinations jockeying for convention and
trade show business, rebranding is an effective strategy to drive
attendance, room bookings, dining at local restaurants and more to
boost bottom lines.

In October, the coastal California town San Luis Obispo reported
record tourism and trade-related revenue. While it probably doesn’t
hurt that San Luis Obispo is halfway between San Francisco and Los
Angeles, the town City Council and its tourism board credit its
rebranding campaign, which launched in 2014, for the boon in
business.

With its catchy its “ShareSLO” campaign, San Luis Obispo designed
new logos, a new blog and an active social media campaign.

Following the same logic, San Mateo, a cozy town situated in the Bay
Area, has created their own new brand identity and logo. In addition to
making its presence known within the tech-heavy Silicon Valley, local
business also wanted to herald the restaurants, wine bars and other
fixtures of San Mateo night life.

Across the country, Newark, Delaware (which is smack dab in the
middle of the East Coast), has also redesigned its blue and green logo,
hoping to “give the city a more modern brand” for business while also
hinting at the city’s ample greenery.

Other towns across the country have rebranded, hoping to have the
same kind of results as San Luis Obispo. Petersburg, Virginia, situated
in a historic corridor just south of the capital, Richmond, wants to “instill
pride” among its permanent residents, while also sending visitors and
tourists home with souvenirs. Along with media efforts and a new “I Am
Petersburg” logo, the town has spent money to develop Petersburg
swag or promotional products. They have rolled out magnets (which
are very popular with tourists), stickers and decals, as well as
wearables like | Am Petersburg caps and t-shirts.

While not a city or a town, even Dallas/Fort Worth Airport has gotten
into the rebranding spirit. Also known as “DFW?”, the airport has

leveraged its three-letter resignation into a new design scheme. Last
month the travel hub unfurled its revamped DFW logo — both in two-

dimensional form and as a sculpture — along with a new color scheme.

“Of all of our inventions for
mass communication,
pictures still speak the
most universally

understood language.”
— Walt Disney

"One must be frank to be
relevant.”

— Corazon Aquino

“Words, once they are
printed, have a life of their

own.
— Carol Burnett

EMPLOYEE SPOTLIGHT

Nilesh Pradhan
Unit Supervisor, Quality

As a member of the Quality Team,
Nilesh Pradhan is responsible for
ensuring customer orders meet the
company’s high standards. He also
shares customer feedback to improve
the design team’s skills and works to
continually improve overall quality
levels. In fact, his proudest moment


http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVVcyaHNAliIQ00SrKz_xel1PLI_-Y41i3xjAvoQwFkj_4IR8NgAfnkzjsl3NeXHwypKKlXU2WuPhHdpTq0SYHjKsfEz26AThYzZylg3kWfg-w==
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVX4uHYdCPzcE7MeUZjHt5022JEW34THjMhnduv0zQv9ss0mUUdNsjy3f08IDpzP2_r1gzFUlVjlWtVB09UxwykeFMR1gTng3ByaffruuW2MKHf-ki0vrpfR
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVU98dbvamIZnZm7ud3RpjJjOj7sQgXYnWNPPQY4gl2yH6X3y6Hc7PJKPYABe_zA5iuWi1_y3ReBTh5WjUxfBWBfNOT05G66wFkeA4poEmLDceIygzcQWq4ZJJLp2LmPa9J_9hhJm7eOxwYR7IfOX21y
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVWrhdkM1wwbddFiEvZACReMgHCgyRRE1EsfhVuEE8PmFe7OZ5CbbXys-FKVhOWlNXxvl8cakYnLtUjbohs4CTEEhI8XSZB_Ae8=
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVXnC5ZnIPopSVx7kWgW2a2Djt2apdF0WHqA6E6UOOgFZI1bFODABecrn6bZGCZxZN4huo94yVW70zksQ52EKhzmk3HckTi3MEVnwvtjWPBMVLeWiyECTqLiKJhix4kfgy2edZDYEI8S8S5DnIaLDWldceiATPhoD4UVMtxpWw-fvh-RV550iyxDYtuLL-UGvDNSkMviglDJTLtX22I80O-FhzR02pCjdg94hpaeL_-tstzYobeY5K7RydGnEc5AqJhx-4wxhHaSY2jQid_99Q-L08SmfYn2siU=
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVXVBwKINPp7ycaPQ_uBkd8HIZ6zfw_uWDH-rMgUlS_ibm9-AIuY8abprEouljzJhE_64fGPTsrPtbVluM71kriruhilIvWU97_kIQENThG5_11km2zYmrWfkt9r347-4c_9bUIE7cbX5OXAbhM2rznHX8DF9RVEVNohFAInBkwWsu5USBA-6WTg
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVX64xF9G_MoAf_bifCzldmWd7V1MofmeR-W3mCPrDY9evkJpi-TLla6sVVBXLsC7DihuC_r_2SZkSMQ7d1Z0-v8meOEluLRI65etGQkQL-cFJbNRMf3PJJW3xxC_8sfNQdp9zjzTdqo-DZof2JJ3nbtoC4RnqYWixx1o-T95Iqrog==
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVVYqq73T902cRzNjro1SHdeXNemt03Gz7NjhG5gWRSZNfUiQzQGrFpsi1Dga7tP11-tdyIxE0TQ8E9q-4an7KiHqImnw2jmT9xdNWSKN90UDtFag3lAFOQVtOuPmsbHy0Qv4tg030LlxKY72YUeCILELqzg5CSvXRbnq9r-Abjla2GuNQ69ghPFr4pWkQ6Oi8eGoSR1XaVJQ4FxjMQ1oaLG

“Airports all over the world are blue,” said airport Chief Executive Sean since joining Idea Custom Solutions
Donohue, during the unveiling ceremony. “Our new color draws five years ago was his promotion to
inspiration from the color of the sunrise and marks the new beginnings supervisor for quality.

that travel brings.” ) ) )
Reflecting on this accomplish-ment,

Nilesh tells us, “My elder brother
always inspires and keeps me
motivated to face challenges and
achieve success.”

If you have towns and cities as clients, or any other type of
organization that is looking to polish its image, Idea Custom Solutions
can help you provide solutions. Our new Custom Creative services
include logo design. We deliver agency-quality creative in days versus

months . . . and at prices that fit small business, or small town, Nilesh lives in Hadapsar (Pune),

budgets. which is where he was born and
raised. He is married and has two

CLIENTS ARE RAVING sons who are studying to be

engineers. On days away from the
office, he likes to go on long drives
with them. He is a car enthusiast and,

»3 when not driving his four-wheeler, he
surfs the internet to learn more about
cars.

4| just completed my first order with Idea Custom Solutions. | want
to say | was very pleased with the turnaround time and the work
that was done.

Derek Payne

TexLa Specialties LLC He also watches movies with friends.
Nilesh feels it's important to keep
updated on current affairs, so he
frequently monitors news channels.
And, like so many of our team
members in Pune, cricket is his
favorite game so he loves to watch

»». matches, as well as play on
weekends.

¢ Once again your dream team and you came through. All 19 sets of
artwork were done early this morning, enabling me to get out of my
worry bed and get them sent off before the sun came up. What a
load off! Now, if the suppliers can come through, the “S” on my
chest won’t stand for something else!

Scott “The LiteMan” Soderwall
Vernon TWEET THAT!

Let Idea Custom Solutions help you
find content for social media:
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media has helped this -


http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVWCl3hLApg4wXDZ2EDcBuDihKS008Y-p7dyFvDM0mQQpOuFwK9ZzxelEXCEZwb9ieS6L1fotZA3lEn1xABqKqU5
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVVVME6g-Yada0KorNpjsI96avYalfoeqvc0Ld8gcKF3-bbTwFDdAmVYG5w1h3UUo_a0xMxSMnF6wKNRG9EM35fr
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVUmP8625eix5QX6Mauy5a8HKQZm3jSTVHjvZivD81eM7WJSyF2sMkcKH9Ea4BOaSDTtWfMzNj6Qoq-4IuWT_Ep8
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVVcyaHNAliIQ00SrKz_xel1PLI_-Y41i3xjAvoQwFkj_4IR8NgAfnkzjsl3NeXHwypKKlXU2WuPhHdpTq0SYHjKsfEz26AThYzZylg3kWfg-w==
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVVZUNvQ31N7_DhKZdGyDoEgzsOxwWpdSYntFPBY11bpHlB5OzLuq5URCShflhmFEk0GX5Cq3bme1XHNuKQSt_fEnkQuNm-6WW_dKahC85S4BpOhM0gdCyI2
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVUKlx5BZGwWXevibqfIHggTeiOLr7JYcxp529EAqpW-2Pkkf1yTsM8Zh3NUMkhLBrdQz0AVIDgEWXsr4G7f0VDtFVHNCPrxrH0rb3ORam1Y0A==
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVUOUyPogSPr3e6iG82cMm3i7yQJ2mfuI-b396tLYmYn25isusg2cs1rn21cFIlu2RvoQ69hULiTQnmYrsDjp4TP
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVVZUNvQ31N7_DhKZdGyDoEgzsOxwWpdSYntFPBY11bpHlB5OzLuq5URCShflhmFEk0GX5Cq3bme1XHNuKQSt_fEnkQuNm-6WW_dKahC85S4BpOhM0gdCyI2
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVXboA1bq-xkWYX5OQRemr5JyEsdgTewo2HbOZtWReC1OX_gJfi6A-E758Zla-YbaxWczpKEvQTGl5cnrbemmJtO
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVW-qzo3IdG9gdqcsux70nL2Nrg-Xav9A7agXqisQrMs_0_M171nu_cLtWAjV4wR1SM2fZ1E-9_OkAVXMHVfjT_EC66mTV2jhIx6jXEjdQrQtQhOg9yw1yVJ
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVVNYrI5LzG07yu700jibF60MpINSsMyeyYlcpds1lRq6JBLy1slhUxk9jL7j4Xg2eoU_GxSFbMlvL2xXR1x7Ghd
http://r20.rs6.net/tn.jsp?e=001k8VvowBKbVW13f6p-PL5yOMjR_QfDAvQRcjsVrXFa1EpJrvpKEodxJwaYj7LCfPn5QYcdQKFj9AQQIlK1Z-5I4ItRWn0D4BLip_IILG_RAs0COrc4fuMvQ==

California town boost | 1RWEE:
tourism revenue big
time.
http://goo.gl/SBW31z

—
=
QD

=

Welcoming new hires
with #PromoProducts
is one of "4 Ways to
Build Startup
Company Culture”.
http://goo.gl/6Jgr5A

—
=
D
D
—

—
=
1]
=5

Fanny packs were
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If you have any designs created by our team that you
would like to share in this newsletter, send them to us

at marketing@ideacustom.com

on Twitter Co with us an LinkedIn
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